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Background Key Findings

Completion rates and sociodemographic predictors Factors influencing completion

e YMCA KickStart program designed to encourage
members to develop and adopt healthy lifestyles
e Consists of three free one-on-one appointments with 100

Why are participants dropping out of KickStart?
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e Overall opinion of coaches generally high, but opinions of
completers more positive

e [ailoring program to correspond more closely with
iIndividual interests may increase member retention rates

e Adequate and consistent training of wellness coaches
may also improve participant experiences

o Open-ended questions on the training they received,
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